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AI-Driven Reputation and Stakeholder Management 

COURSE OVERVIEW 
This course provides comprehensive framework on how AI tools and techniques can be strategically applied to 
safeguard brand reputation, influence stakeholder perceptions and enable smarter decision-making. The curriculum 
covers predictive reputation analytics, sentiment analysis, and stakeholder mapping while ensuring strategies remain 
ethical and transparent. Practical examples and tools will be used to prepare participants to lead AI-enabled 
reputation initiatives and strengthen brand resilience in dynamic environments. 
  

WHO SHOULD ATTEND? 

This course is designed for PR executives, corporate communication leaders, reputation strategists, public relation 
professionals, customer service representative and sustainability professionals responsible for managing stakeholder 
relationships. Brand and marketing strategist, business leaders and data analyst working in communication context 
will also find this course very useful to their careers. 

 
COURSE OUTCOMES 

Delegates will gain the skills and knowledge to:  

• Apply AI tools to monitor and manage organizational reputation. 

• Use predictive analytics for stakeholder perception and sentiment. 

• Align AI-driven strategies with ethical communication frameworks. 

• Analyze media narratives and influencer impact using machine learning and natural language processing (NLP). 

• Strengthen stakeholder trust through transparency and accountability. 

• Build proactive reputation management systems. 

 

KEY COURSE HIGHLIGHTS 

At the end of the course, you will understand; 

• Exploration of AI in reputation and stakeholder management. 

• The role of natural language processing, sentiment analysis and social listening tolls in assessing public 

opinion. 

• Case studies of organizations that successfully implemented AI-driven stakeholder strategies. 

•  AI-driven corporate communication strategies. 

• How to detect and predict reputational risks using AI-driven dashboards. 

• Techniques for stakeholder mapping and engagement optimization through data. 

• The application of machine learning in media monitoring and issue tracking. 

• Ethical frameworks for responsible AI in communication. 

 
All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.  
1. A GTC end-of-course certificate.  
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded. 
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