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Digital Agribusiness Marketing and Global Commodity Trade 

COURSE OVERVIEW 
This course provides a description of how digital technologies, data analytics, and AI-driven marketing strategies are 
reshaping the global agricultural marketplace. The curriculum explores how digital platforms, e-commerce systems, 
and data intelligence tools are transforming the trade of agricultural commodities such as grains, cocoa, palm oil, 
coffee, and other export products. Participants will learn how to leverage social media marketing, predictive analytics, 
blockchain trade ledgers, and digital marketplaces to reach global buyers, manage pricing volatility, and enhance value 
chain transparency. 

 

WHO SHOULD ATTEND? 

This course is designed for agribusiness executive, export managers, commodity traders, agricultural cooperatives and 
producer organizations, policy makers in trade, agriculture, and digital economy, digital marketers and e-commerce 
strategists in the agribusiness sector. It is equally valuable for academics, consultants, and development practitioners, 
agritech entrepreneurs and innovation ecosystem developers, financial institutions and investors involved in 
agricultural value chains. 
 

COURSE OUTCOMES 

Delegates will gain the skills and knowledge to: 

• Design and implement digital marketing campaigns tailored to agricultural products and export markets. 

• Utilize blockchain and digital ledger technologies for trade documentation and transparency. 

• Develop strategies for international market entry, export diversification, and risk mitigation. 

• Integrate e-commerce and digital payment systems into agribusiness operations. 

• Leverage social media, influencer, and content marketing to enhance brand visibility. 

• Build data-driven decision frameworks for commodity trade and logistics optimization. 

• Foster strategic partnerships and collaborations across digital agricultural ecosystems. 

 
KEY COURSE HIGHLIGHTS 

At the end of the course, you will understand; 

• The evolution of digital agribusiness marketing and its impact on global trade competitiveness. 

• How AI and big data tools drive smarter decisions in agricultural commodity trading. 

• Digital branding and storytelling techniques that strengthen agribusiness market presence. 

• Market intelligence systems for real-time commodity price tracking and forecasting. 

• Design principles for e-commerce and B2B Agri marketing platforms. 

• Sustainability and traceability frameworks in global agricultural exports. 

• Digital policy and regulatory environments that influence international agribusiness trade. 

• Risk and hedging strategies for managing market fluctuations using data-driven tools. 

• Successful global case studies of agribusinesses leveraging digital transformation for growth. 

 
 
All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.  
1. A GTC end-of-course certificate. 
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded. 
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