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Digital Media Strategy and Al-Driven Content Distribution

COURSE OVERVIEW

This course offers insight into building high-impact digital media strategies powered by artificial intelligence and
automation. The curriculum elaborates on content planning, audience analysis, Al-driven personalization, intelligent
content distribution across multiple channels, and optimization techniques that maximize audience engagement. It
also covers how Al enables precision targeting, adaptive scheduling, and real-time content performance tracking.
Participants will learn how to craft integrated digital media strategies with artificial intelligent generation tools for
performance optimization.

WHO SHOULD ATTEND?

This course is designed for digital marketers, editors, copywriters, customer relation managers, automation specialists,
media planners, brand strategists, social media managers, content creators, communication professionals aiming to
optimize distribution strategies with automation and Al.

COURSE OUTCOMES
Delegates will gain the skills and knowledge to:
e Build Al-driven distribution frameworks across platforms.
e Automate campaign targeting for maximum reach and ROI.
e Understand the capabilities and limitations of Al tools.
e Optimize digital strategies through real-time data insights.
e Design multi-channel content personalization strategies.
e Align content and media outputs with broader brand, marketing and business objectives.

KEY COURSE HIGHLIGHTS
At the end of the course, you will understand;
e The fundamentals of an effective digital media strategy.
e The role of Natural Language Generation (NLG) and artificial intelligence in multimedia storytelling.
e Al personalization and recommendation systems.
e Automated campaign scheduling and optimization.
e Real-time performance tracking and dynamic content optimization using analytics and Al feedback loops.
e How to match content formats with audience behavior across different social media platforms.
e Cross-platform media distribution strategies.
e Al-assisted content distribution strategies, including smart scheduling, automated posting and A/B testing.
e Industry benchmarks and global standards in content reach.

All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.
1. A GTC end-of-course certificate
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded
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