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Ethics, Trust-Building, and Brand Transparency in PR 

COURSE OVERVIEW 
Ethics, Trust-Building, and Brand Transparency in PR is a focused course that examines the principles and practices 
essential for maintaining credibility and integrity in modern public relations. The course content covers key areas such 
as ethical communication standards, stakeholder trust management, crisis transparency, and responsible use of digital 
media. It equips participants with the knowledge and tools to develop authentic communication strategies, uphold 
professional ethics, and foster long-term trust between organizations and their audiences in an increasingly 
transparent and connected world. 

 
WHO SHOULD ATTEND? 

This course is designed for PR professionals, communication strategists, corporate leaders, compliance officers, 
marketing executives, brand managers and senior executives responsible for ethical reputation management. It is also 
beneficial to policy advisors, NGO communication officers, and corporate governance professionals seeking to align 
brand communication with ethical standards. 

 
COURSE OUTCOMES 

Delegates will gain the skills and knowledge to:  

• Apply ethical frameworks to strengthen PR practices. 

• Build transparent communication systems that foster credibility and stakeholders trust. 

• Integrate authenticity and accountability into brand storytelling and leadership messaging. 

• Align communication with global PR ethics standards. 

• Manage brand integrity in AI and digital-first environments. 

• Evaluate reputational risks arising from misinformation. 

• Foster stakeholder trust through responsible communication. 

 

KEY COURSE HIGHLIGHTS 

At the end of the course, you will understand; 

• The core principles of PR ethics. 

• How transparency and integrity strengthen brand reputation and stakeholder relationships. 

• The methods for embedding ethical communication frameworks within corporate and digital ecosystems. 

• Case studies on ethical leadership, brand transparency, and restorative communication from leading 
organizations. 

• Practical frameworks for ethical PR communication. 

• The impact of AI, data privacy and misinformation on public trust and ethical PR practices. 

• Strategies to cultivate a trust-centric organizational culture across internal and external communications. 

• Alignment with the Global Alliance Code of Ethics. 

• Techniques for managing reputation crisis through ethical and empathetic engagement. 
 
 
 
All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.  
1. A GTC end-of-course certificate. 
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded. 
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