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Global PR Strategies in a Digital and AI-First Era 

COURSE OVERVIEW 
This course explores how emerging technologies are transforming communication, reputation management, and 
stakeholder engagement across borders. It examines key areas such as AI-driven media monitoring, cross-cultural 
digital storytelling, data analytics for strategic communication, and managing brand reputation in real time. 
Participants will learn how to design and execute globally responsive PR campaigns that leverage automation, 
personalization, and predictive insights ensuring their organizations remain credible, agile, and influential in a rapidly 
evolving digital landscape. 

 
WHO SHOULD ATTEND? 

This course is designed for global PR leaders, corporate communication strategists, policymakers, and brand 
managers responsible for multinational communication strategies. 

 
COURSE OUTCOMES 

Delegates will gain the skills and knowledge to:  

• Design global PR strategies for digital and AI-first ecosystems. 

• Apply cross-cultural frameworks to enhance brand trust worldwide. 

• Align communication practices with global PR ethics codes. 

• Use AI to scale PR strategies across markets and regions. 

• Build resilient, consistent, and adaptive global communication strategies. 

• Use data and AI insights to track campaign results and improve global communication impact. 

KEY COURSE HIGHLIGHTS 

At the end of the course, you will understand; 

• How to design and implement a globally consistent yet locally relevant PR strategy. 

• The application of AI tools for real-time media monitoring, sentiment analysis, and crisis prediction across 
diverse markets. 

• Methods to navigate cultural nuances and regulatory landscapes in international digital communications. 

• Strategies for leveraging data-driven insights to measure campaign impact and optimize ROI on a global scale. 

• Techniques to build and protect corporate reputation in an era of digital misinformation and rapid news cycles. 
 
 
 
 
 
 
 
 
 
All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.  
1. A GTC end-of-course certificate  
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded 
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