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Effective Media Relations Management

COURSE OVERVIEW
This course provides a detailed overview of the key principles and strategies for effective media relations
management. It emphasizes the critical role of media relations in public relations and communications, focusing on
fostering strong relationships with journalists, media outlets, and stakeholders. Participants will learn to create
compelling narratives, execute media outreach, respond to inquiries, and manage crises effectively. By the end of the
course, participants will have the knowledge and tools to develop media relations strategies that strengthen
organizational reputation and visibility.
WHO SHOULD ATTEND?
This course is designed for PR professionals, communications specialists, marketing managers, corporate
spokespersons, business leaders, media consultants, and anyone responsible for fostering strong relationships with
media outlets to improve brand visibility and manage public perception.
COURSE OUTCOMES
Delegates will gain knowledge and skills to:
e A comprehensive understanding of the current media landscape and its influence on public relations
strategies.
e Effective methods for building and maintaining strong relationships with journalists and media
representatives.
e The skills needed to craft impactful press releases, media kits, and other essential communication materials.
e Exploring best practices for media training, including preparing spokespersons for interviews and public
appearances.
¢ Understanding strategies for managing media relations during crises to safeguard organizational reputation.
e Enhancing practical learning through real-world case studies and role-playing exercises.

KEY COURSE HIGHLIGHTS
At the end of the course, you will understand:
e How digital media ecosystems influence cultural norms and public opinion
e Key shifts in content creation — from gatekeeping to user-generated influence
e Case studies on viral media movements and their real-world cultural impact
e The role of algorithms, platforms, and engagement metrics in shaping narratives
e How to decode digital audience behavior across platforms like TikTok, YouTube, and X (Twitter)
e Ethical and societal challenges in digital storytelling, representation, and misinformation
e Tools for analyzing media trends and anticipating shifts in digital consumption patterns

All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.
1. A GTC end-of-course certificate
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded
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