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AI-Powered Communication and Media Intelligence 

 
COURSE OVERVIEW 
AI-Powered Communication and Media Intelligence is an advanced media course that explores the application of AI in 
automating communication tasks, generating personalized content, analyzing media data, and improving decision-
making through predictive analytics and sentiment analysis. This course empowers participants to become proficient 
in AI-powered communication and media intelligence, enabling them to lead innovative, data-driven communication 
initiatives. It is also designed to equip communication professionals with advanced tools and techniques that harness 
artificial intelligence to enhance content creation, media engagement, and audience analysis. Participants will gain an 
understanding of AI-driven innovations in storytelling, real-time media monitoring, and interactive audience 
engagement while addressing ethical challenges related to AI transparency and bias.  

 
WHO SHOULD ATTEND? 
This course is ideal for communication specialists, media analysts, digital marketers, public relations professionals, 
content creators, and technology managers interested in exploring AI applications in media and communication. It 
benefits individuals aiming to adopt innovative AI tools to optimize their communication strategies, improve audience 
targeting, and deliver personalized media experiences. Professionals involved in media intelligence, content strategy, 
and digital transformation will find this training particularly valuable. 
 
COURSE OUTCOMES 
Delegates will gain the skills and knowledge to:  

• Understand fundamental AI concepts and their relevance in media and communication. 

• Utilize AI-powered tools for content creation, media monitoring, and audience analysis. 

• Apply sentiment analysis and predictive analytics to enhance media intelligence. 

• Design AI-driven communication strategies tailored to target audiences. 

• Address ethical considerations in AI communication including transparency and bias mitigation. 

• Integrate AI effectively into existing communication workflows for increased efficiency. 

• Measure and evaluate the impact of AI-enhanced communication campaigns. 
 
KEY COURSE HIGHLIGHTS 
At the end of the course, you will understand; 

• Introduction to AI technologies and machine learning in communication contexts. 

• AI-powered automated content generation and personalized messaging. 

• Real-time media monitoring, sentiment analysis, and trend detection using AI. 

• Predictive analytics for audience behavior and campaign optimization. 

• Interactive AI tools such as chatbots and virtual assistants for engagement. 

• Ethical frameworks and best practices for responsible AI use in media. 

• Case studies demonstrating successful AI integration in communication strategies. 

• Projects leveraging leading AI platforms and software. 
 
 
All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.  
1. A GTC end-of-course certificate  
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded 
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