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Global Communication Strategy and Diplomatic Media Relations

COURSE OVERVIEW

Global Communication Strategy and Diplomatic Media Relations considers how organizations and leaders can craft and
deliver messages that resonate across cultures, manage international reputations, and build constructive relationships
with global media. A global communication strategy aligns messaging with diverse cultural, political, and market
contexts, while diplomatic media relations focus on fostering trust, credibility, and mutual respect with journalists and
media organizations worldwide. This course equips participants with strategic frameworks, intercultural
communication tools, and practical techniques for engaging media in complex, high-stakes global environments.

WHO SHOULD ATTEND?

This program is designed for communication directors, PR professionals, diplomats, government spokespersons,
corporate executives, and brand leaders working in multinational or cross-cultural contexts. It is also valuable for
international affairs officers, media strategists, and consultants aiming to strengthen global communication
effectiveness and media diplomacy.

COURSE OUTCOMES
Delegates will gain the skills and knowledge to:
e Describe the key elements of a global communication strategy.
e Adapt messages to diverse cultural and geopolitical contexts.
e Build trust and credibility with international media outlets.
e Develop diplomatic approaches to media engagement.
e Navigate sensitive topics in cross-border communications.
e Coordinate messaging consistency across global teams.
e Evaluate the impact of communication efforts on global reputation.
e Apply lessons from successful diplomatic media case studies.

KEY COURSE HIGHLIGHTS
At the end of the course, you will understand;
e Foundational concepts that shape global communication and diplomatic media work.
e How to apply cultural intelligence to craft messages that resonate across borders.
e Approaches for nurturing long-term relationships with international journalists.
e Practical methods for addressing delicate or politically sensitive issues.
e Techniques to ensure clarity and alignment in worldwide messaging.
e Measurement tools to assess the effectiveness of global outreach efforts.
e Ways to harmonize business priorities with cultural expectations.
e How certain organizations have continued excelling in global media diplomacy.

All our courses are dual-certificate courses. At the end of the training, the delegates will receive two certificates.
1. A GTC end-of-course certificate
2. Continuing Professional Development (CPD) Certificate of completion with earned credits awarded

{1s0;

:/

" ", [JProject
a |
anageme
ol Management wrts

o [ [ nstitute

C I P R CHARTERED INSTITUTE
OF PUBLIC RELATIONS



mailto:enquiries@thegtcgroup.com
http://www.thegtcgroup.com/

